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ABSTRACT

This study aimed to construct the participants’ behavior model during the event
sport with the confirmative factors of event image, event service quality, participants’
perceived value, satisfaction and behavior intentions. With the use of convenient
sampling, 455 questionnaires out of 492 were completed and analyzed, achieving 92%
effective collection rate. Descriptive statistics, confirmatory factor analysis, structural
equation model were used to analyze the questionnaire responses. The following four
main results were found. Firstly, the constructed model in the present study fitted
participants’ behavior during adidas cup tennis event. Secondly, participants’ event
image during the event sport positively affected event service quality and perceived
value. Thirdly, event service quality positively affected satisfaction. Fourthly,
participants’ perceived value and satisfaction had a positive effect on behavior
intentions during the event sport. In conclusion, the higher the image cognition
participants obtained, the more positive feeling toward the service quality, perceived
value, and satisfaction of adidas cup tennis event participants had. Finally, such
cognition also helped improve the positive behavior intentions of sport participants and
promote relevant tennis sport as well. Based on the results, the suggestions for further
studies were offered to sport event promotion and related research as a reference.
Keyword: Event image, Event service quality, Perceived value, Satisfaction,
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